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FOREWARD 

As a small business owner, who is constantly 
looking for new ways to get your products or 
services on the radar of potential customers, 
using social media in business is a great way to 
engage with current customers as well as attract 
new ones. 

Interestingly, interacting with customers on 
social media is a key marketing strategy for 
businesses as it helps you build brand awareness, 
increase your customer base, and connect with 
potential customers. 

In an easy to digest manner, this book shows in 
simple steps the power of social media in the 
digital age and how businesses can leverage 
technology to thrive online. 


Temitope Ooye 
(That Media Babe) 

Digital Communications Consultant 
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Hello, 



My name is Oluwatosin Odumosu . I am a Gospel 
music/event publicist and a digital marketer 
passionate about helping brands, SME’s and 
individuals increase their online presence and reach 
using social media as a tool. 


In 2014 ,1 established an online Gospel platform 
247 Gospel vibes which has helped me in learning 
the pros and cons of online marketing, participated in 
some major digital campaigns and currently the lead 
digital media consultant at Dot Media Consult, a 
digital media and marketing agency. 

The purpose of this E- book is to introduce you to the 
opportunities in building an effective online presence 
for your brand and help you scale your digital goals. 

Kindly share your thoughts and reviews after 

reading this E-book . 
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Why Your Business 
Should Be Online 



The Internet and particularly social media have 
opened the world of global interactions. It is not 
a problem anymore to keep in touch with 
friends and relatives from other parts of the 
world. Social networking sites have grown to 
global societies of billions of virtual inhabitants. 
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The world has just become smaller and more 
approachable, not only in personal but also 
business interactions. It means that even a 
small enterprise can go global without 
enormous investments. It has been proven that 
75% of the world population are active social 
media users. 


In demographics the world population is the 
total number of humans currently living, and 
was estimated to have reached 7.7 billion 
people as of April 2019. 75% of 7.7 billion 
people, you do the math. 


Permit me to say YES your business can go 
international with you just in the corner of your 
home but wait a second while we are talking 
about the social media, how many social media 
platforms do you know of? 
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LEVERAGING SOCIAL MEDIA 
IN YOUR BUSINES 


As much as top brands makes use of divers 
strategies for advertising including terrestrial 
media and new media, one tool common to 
them all is the use of social media and content 
marketing which are forms of digital marketing 
used to reach their target audience. With that 
being said, below are 6 major pointers why you 
need to leverage social media as an SME. 



l. It’s easy to get started with: As small 
and medium scale businesses, social media 
can be used as a virtual offices for us to 
connect with our customers from around the 
world. It is easy to start with using the major 
social media platforms such as Facebook, 
Instagram, Twitter, Linkedln, Pinterest etc. 
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2) Unlimited Access To Clients: With 
reference to the above statistics, social 
media sure gives you unlimited access to a 
wide range of audience with the right 
marketing strategy. 

3) Liberty to work anywhere at your 
leisure: As much as I support 9-5 jobs 
however in places like Lagos it can be 
discouraging and stressful but with your 
business online you have your office with 
you everywhere you go. 

4) Brand awareness: Have you noticed coca 

cola, durex and other top brands on social 
media? yes that is because it gives them 
access to reach more people. Social media 
opens the opportunity to reach more 
audience with a lesser budget. _ 
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5 . Lead generation: This is the act or process 
of identifying and cultivating potential 
customers for a business's products or 
services. With your business on social media 
you can determine your specific target 
audience and tailor adverts to your target 
audience. 



6. Engaging with your audience: Social 
media is all about building connections and 
trust. You must actively connect with your 
audience on a daily basis with no slack. 
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BUILDING AN EFFECTIVE 
ONLINE PRESENCE 


Judging from statistics it is wise to say you are 
reading this E-book because you are a 
PRODUCT seller or SERVICE provider while 
some are merging BOTH. 

People complain of not having effects on the 
digital space, meaning they are neither making 
sales nor providing services. I could remember 
when I was in primary school, we were taught 
GIGO! Garbage IN Garbage OUT! 

“It’s not how many hours you put into it that 

produce result! 

It’s how well you play your cards” 

We have diverse digital platform that can 
expose your products or service! Such as; 
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Instagram, Twitter, Facebook, Linkedln, 
Pinterest, YouTube, WhatsApp and many more! 

However, you need to take into cognizance, this 
3 C’s namely; 

Content, 

Communication 

Consistency. 


Content: I hear people say content is king, 
engagement is queen, and visibility is the crown 
prince! Yes It is but don't forget a Strategic 
content is what you need! 

Using content calendar helps you position your 
post strategically and also helps your post 
arrangement. 
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Its not the grid or alignment of your page that 
makes it beautiful, Its the Strategic contents 
that makes and announce your page. Have you 
ever sat down to review your post and ask 
yourself why a certain post is getting more 
engagement than the others? Or have you for 
once asked yourself why you are posting that 
content at that particular time? 


Communication: This has become one of the 
most sort for when it comes to getting your 
business online. 


The only page that was created for business is 
Linkedln! While others were created for Fun, 
and when I mean FUN, am talking about social 
activities globally! 
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Now here is what we don't do right. 


A greater number of online vendors just post 
products with poor captions such as available 
for sale, place your order, come and buy etc. 
forgetting to put story telling into action. 


Everybody likes gist! 

People will get stuck on your page, when its 

FUN! 


Its about how you could put a smile on 

someone’s face, share some facts with the 

person and advertise your products! Why do 

you think men like 

MC_lively 

Instablog 

and many others get to sell out! 

They communicate well with people! 
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Another way to communicate is to look for your 
niche of friends that are into what you do but 
have a larger audience than you do, go to their 
comment section and post something nice, build 
a relationship with them until your handle is 
stuck in the mind of their audience. 

Don't just DROP your post and be waiting for 
people to comment you too send signals out! 
Communication is very important for an acute 
presence online. 

Lastly, 

You have a business page, don't just comment 
anyhow! 

Can you imagine Pepsi wants to send a 
comment to a post and they reply with "U ar 
gud" 
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Write that ENGLISH in full! 

Your business page should carry a strike that 
would be able to relate with! 


Consistency: This simply means continue 
what you're doing everyday! Don't let grammar 
deceive us! 


Are you consistent and yet nobody slides into 
your DM to buy? Pay attention to this; 

1. Firstly, have you studied your page? 

2. What kind of audience do you have? 

3. Who is getting to see your products? 


It got me thinking after I became active on IG 
last year 2018. 
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January 2019 ,1 found out that consistency 
should be directive! imagine a page has a 65% of 
male and 35% of female! 

You'll be left out sorry! 

You don't post for posting sake, but 
You must be strategic about it. 
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BRANDING; 

A TOOL TO BUILDING AN 
EFFECTIVE ONLINE PRESENCE 


The word branding is born from BRAND, and a 
brand is basically how people perceive a 
business. Which means you could have a 
business and not a brand. 

Branding : the marketing practice of creating a 
name , symbol or design that identifies and 
differentiates a product from other products. 

Simply put, your brand is your 
promise to your customers. 

Now it doesn’t just stop here, the name or 
symbol that represent brand are created with 
elements of design such as; typography, color, 
shapes as we have them. These elements come 
together to create a visual identity in the minds 
of people. Just as we humans are; we have our 
faces, our body shapes, our voices which people 
use to identify us 
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Now the keyword here is uniqueness, just as 
every human is created to be unique and just 1, 
Brands are created to be unique with the aim to 
stand out from their competitors. 

Have you ever been really confused by the 
identities of twins before? If you have, you 
would know that you don’t ever want to build a 
brand that is identical to another. But you know 
the funny thing, some emerging brands that we 
know use it as a strategy to break into the 
market. 

Branding on social media 

When you start your business and you are on 
social media, the actual reason you are there is 
not to blow as we all say but to easily have a 
relationship and working communication with 
our target audience. 
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Now branding on social media must come after 
you have created an identity for your brand, 
remember I mentioned creating a name, symbol 
that represents your brand right? after that is 
done, we would now implement putting our 
identities in the minds of our market on social 
media. 

Now this is done by using these steps 

1. Choosing the platform that works best for 
your brand 

2. Properly using visual communication for 
branding 

3. Developing a voice 

4. Consistency 


You can study brands like MTNNG, Cowrywise, 
Coca-Cola, Apple, Samsung, Orpheez ,247 
Gospel Vibes, Airtel to have more insight _ 
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Some tips that would help you 

Use the same avatar, bio across all social media 
platforms... so that you would have consistency 
in your identity everywhere you are 

You cannot be looking like Michael Jackson on 
Instagram and Mr Ibu on Twitter 


In addition to what I have said there is a new 
thing that is growing on social media now. 
Particularly Instagram. It is called Instagram 
page branding. 


it’s a design of aligning your posts in a way that 
it creates a beautiful first impression to 
everyone that visits your profile. 
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Now that you already understand branding 
generally and how it is effective on social 
media... I want you to think of you Instagram 
page as a product itself say an apple iPhone X... 
now the first thing that would attract you to the 
product without any referral is the aesthetics 
(the physical beauty of the product) right? 


So think of the page branding as creating a 
beautiful product page that attracts every 
viewer. 
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Reputation 
Is Everything 


No matter the number of social media 
followers you have, the sleekness of your 
logo or how perfect your Instagram feed is, 
your reputation is the pillar of your business. 


Do you need help with your business 
branding and online marketing? 
Now is the time to act. 


Send a mail: 

tosinodumosui4@gmail.com 

@princetosin_ 
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